Christina
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Save time & money

Find your fave essentials in bulk
sizes.

order pickup

Everyday low prices on
up & up™
Explore durable essentials, only at

®
[ = - @

Discover Essentials Wallet Cart My Target

same day
delivery




We’ve continued to hone the

foundational elements.




0.7%  ~9%

increase in increase in
Q4 comp sales 2021Q4 comp sales




2.2% | 12.7%

increase in increase in
2022 comp sales 2021 comp sales




2022 sales were vastly different
than what we expected.
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We’ve taken a cautious approach
to our inventory commmitments.



We’re focusing on the agility

of our operating model.




What We
Learned




Our Strategy is Working
Importance of Execution + Agility

Value of Our Shopping Experience




all families

discover
the joy of
everyday life
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Multi-Category Portfolio

——

—

i

NINTENDO
SWITCH

Wy premium

{ ultra strong

Apparel + Accessories Beauty + Essentials Food + Beverage Hardlines
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© & Continuing
T o0 e em | Strong Growth
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~-$55B

in discretionary
sales in 2022
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& Fresh eats,
W ready to go.

Jyears

of double-digit comp
sales growth




Unit Share Gains Across
All Major Categories
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[ Seattie Pike Plaza © 95054 Registry ~ WeeklyAd  RedCard  TametCicle  Find Stores

@ Categories Deals What'’s New Pickup & Delivery Search Q @ Signin E

Starter Set

New year,
new beauty
must-haves

Explore our latest arrivals &
find your soon-to-be faves.

g1t
it M
i IGy
iy PacHTY
24
New at Target: Lume Deodorant Give your beauty routine an upgrade Budget-friendly picks
Made for the whole body so you can control BO. Learn more about our Target Clean collection of Explore best-selling beauty items under $15.

from head to toe. products. 2 2






growth year
over year
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We flex across our categories
as consumer demand shifts.
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O Categories What's New Pickup & Dellvery Search

Set the tone

Gender-neutral nursery ideas that
anyone will love.

Jungle Animals All the Love

Pickup & Delivery Search Hi Jearne

Gifts for your
valentine
Lovable gifts to make their
day extra sweet.

Valentine's Day Gifts

$5.00
M&M's Valenitine's Milk 5 3pk Paint-Your-Own
Chocolste Mini Tube - - 3 Valentine's Dey Wood.

We' alt
Strangers Game Coupl. Fater - 1.08fl oz

o







[& Portland Powell © 97214 Registry Weekly Ad RedCard Target Circle Find Stores

@ Categories Deals What’s New Pickup & Delivery Search Q Hi, Jeanne é?
: Bringing the latest o )
@ flnds trends and ideas to life. Trancs @ Ipeas ﬁ Spotiight A S
Target / Finds / Trends
Trend Watch 2023

Rising trends that are ready for takeoff.

From throwback styles to funky furniture, get in on
these trends before they’re everywhere.

Retro remix
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ORIGINAL

THRESHOLD

QUALITY & DESIGN

original scent
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Our owned brands continue to
outpace enterprise growth.
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Many retailers were not focused
on nhewness in 2022.






FUTYRE

COLLecTIVE

with Kahlana Barfield Brown
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[ SeattlePkePlaza  © 95054 Registy ~ WeekyAd  RedCard  TargetCide  Find Stores

@ Categories Deals What's New Pickup & Delivery Search Q @ Sign In E

Future Collective

FUTVRE
COLLecTIVE

We are creative makers and culture shapers, connected through our
belief in belonging — and that personal style should always be shared.

We are Future Collective.
Only at

Introducing our newest partner

Gabriella
Karefa-Johnson

Transforming the fashion industry with her
powerful point of view, Gabriella’s personal
experiences narrate her work, championing
diversity and representation to rethink what
fashion can and should look like.
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My Store * Closes At 8pm
Seattle Pike Plaza -

Registry Weekly Ad RedCard Target Circle Find Stores

@ Categories Deals What’s New Pickup & Delivery Search Q Sign in E

Tabitha Brown for Target

TABITHA
BROWN

®

Tabitha Brown brightens days like no one else. Now the actress, vegan foodie and social media phenomenon is partnering 38
with Target to share four limited-time collections bursting with radiant hues, vibrant details and endless joy.






BLKw
&BOLD

SPECIALTY COFFEE

OPALHOUSE

DESIGNED WITH

JUNGALOW
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Video
Designers






Introducing
Marks & Spencer Food,

afted treats

peautifully Cr:
nand

imported from Britai
loved around the world.




Tabitha Brown for Target

e

TABITHA

My Target

Essentials

Discover




Focusing on the basics is just
as important as innovation.
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Nailing the fundamentals is the
bedrock of a successful retailer.

7 Sa
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Shopping Experience
Ease + Convenience
Relevance

Everyday Value




Effortless spring style

A simple foundation + fresh neutrals = the perfect spring look.

Trending in Spring Ideas, Inspiration & Trends

Refresh your routine Focus on healthier nutrition
Find the right vitamins & supplements for you. Explore protein powders, superfoods, weight management & more.

Try products with less
waste

Check out Target Zero household
essentials.

Made without
ingredients you don’t
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same day '
Jelivery order pickup




We Invest in Our Team Members
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SHomePod min

Levi's

Levi's (294)

NS oy

150 YEARS
OF THE 501°

Celebrating Levi's' first-ever blue jeans.

L q The World of Pixar

T - Pixar
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170M+

Starbucks beverages
served last year alone
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Our shopping experience is
seamless across every channel.



What's New

@ Categories Deals

Fun &
fresh

Feel the romance
with ruffles and
corset details.

Pickup & Delivery Search @ s =]

Pickup & Delivary

favorite
o day

A little bliss in every bite.
New & only at ®

‘v% @
W s =

New from Kindfull

Supplements & dental care at
prices you'll love. Only at ®

must-have
bright hues.

Kind care for cats

Get health & grooming essentials
to keep them in top shape.

Discover Essentials Wallet

® s ] E ,,Q‘
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Customized Home Pages

Improved Search Functionality



®

Gcircle.

1MmM:129

Discover

17 days left ’ 85
'464

Earn a $30 reward (1 of 4 steps)

Bonus activated; tap for details.

View progress

Target Circle offers for you Show all

"gaxsgu (o
%ﬁ ‘ ‘ | ‘ 4

@circle

25% off 10% off

Harvest Polar Water
Snaps Snack or online
Crisps & purchase
Crunch
Loops

Discover Essentials Wallet

60



10% off select Love Beauty and Planet
Hair Care with Target Circle™

61



We’re focused on designing a
comprehensive set of experiences.
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100M+ [l &)

members and ‘4
growing

Gcircle.




A year of exclusive deals

Through Target Circle, get access to deals all

Thank You

military personnel, veterans
and their families

Oct. 30-Nov. 12

Raoiath. 100/0
X off

more personal P g
offers in 2022 S

Hey, college students! o
Here’s a deal just for you. ’ §ge‘§£up§e? %

& more with @circlen




Gifts they’ll love
Save *10 ¢{:

when you spend $50 on toys

with @circle

more holiday spend .
by Circle members - ) 30°%

off

clothing & shoes

for the family
with @circle..




We’re investing in the tools, team
and capabilities of Roundel.






Shop Now

© Q

target Save 10% on select new Suave products
with Target Circle. Achieve voluminous
ready-for-anything hair. &

n  Q O

Newat®
Voluminous, Ready-
for-Anything Hair

<

Suave

@ Target Visit

Save 10% on select new Suave products with Target Circle. Cleanse,

Discover Essentials Wallet

1:507

Discover

Save 10% on
select new Suave
hair products

with Target Circle™

S_ua/l/-e'

Sponsored

Fresh new styles

Spring
looks

Explore what's
new in women's
styles & trends.

HOUSTON WHITE ®

P M P

O] s e - @

@
My Target




Roundel makes us
better merchants.
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Our Guest is Always at the Center
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60%+

growth over the
last two years

71



Good & Gather

Snacks starting at
$2.49

stock up
on leggings
Sides starting at 9ging
$4.79

Pizza starting at
$6.29

Appetizers
starting at $5.79

B ] w2

Discover Essentials Wallet Cart My Target




Affordable joy is a key
differentiator for Target.



D brushed
sculpt bra

Everspring lemon and mint
liquid hand soap 12-0z.

279




Keep On
Getting More

Your new ®RedCard™ has
a fresh new look and delivers all
the same great benefits you love.

5% Off at Target
In-store. Online. Every time.!

= More to Your Door

(\O—A Free 2-day shipping on hundreds of

(¢) () thousands of items from Target.com?

, f'h More Exclusives

Including special items
© 3
and offers.

£  More Return Time

d: An additional 30 days for
returns and exchanges.*




We offer compelling value
at every turn.






Integrated Throughout Our Business
Fueling Our Growth Potential

Betters Our World




< Black-owned or founded bran... Q

BLACKREXSURR

$2 B . - _

Black-owned Shop by category
businesses by 2025

Toy & Activities

Celebrating HBCU creators & founders

8 Black-owned brands created by HBCU alums.
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D Join us on
a journey to
responsible
style.

Look for features

Join us on
a journey to
responsible
style.

Look for features o
on the product o
hangtag that

focus on mindful

materials or

worker well-being.




We push ourselves and industry
partners to grow sustainably.



To help all families discover .
the joy of everyday life. . &%
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We are relentless in ensuring our
decisions support this balance.
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